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First Growth: Champagne to bring in the New Year with a
sparkle as Brits lockdown with fizz

08.01.2021 - Growth in sales over the 3 months to

October is helping Champagne to bring in the New

Year in style as Brits turned to something a little spe-

cial to get them through 2020.

wsta

The Wine and Spirit Trade Association’s latest mar-

ket report shows that 12 week sales in shops and

supermarkets of Champagne equated to 2.3 million

bottles worth £63 million.

This is growth of 16% by volume and 22% by value

– excellent news as we end 2020 for a category that

has seen its market share slide as other sparkling

wines muscle in.

The 12 week figures show that we’ve been turning

to special bottles at home to add a bit of cheer to

an otherwise extremely difficult year, with the WSTA

predicting we will do so even more over the New

Year period.

12 month figures for supermarket-bought Cham-

pagne aren’t so rosy – with 11.7 million bottles sold,

down 3% on last year, worth around £300 million.

In pubs, bars and restaurants, 2.6 million bottles

worth £118 million were sold over the last 12 months

– reductions of around 40% on the year before.

This large reduction, the WSTA says, is in line with

other categories in the on-trade that have seen simi-

lar declines in sales – consumer confidence has tak-

en a pounding and venues have been ravaged by

restrictions and repeated closures as a result of the

ongoing Covid-19 pandemic.

The total market for Champagne over the last 12

months equates to 14.3 million bottles worth £418

million.

In 2016 over 23 million bottles of Champagne were

sold in the UK worth £753 million, but this year, the

category is worth over £300 million less, due in part

to the collapse of sales in on-trade venues.

But the surge in popularity in the last half of 2020

means it’s not just Champagne feeling the benefits

of us enjoying more fizz when we drink at home –

overall, the sparkling wine category sold an addition-
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al 27 million bottles worth £207 million in the last 12

weeks – growth of 19% by both volume and value.

Despite losses of around 40% in pubs, bars and

restaurants, total sales over 12 months for sparkling

wine equated to 135 million bottles worth £1.3 billion.

These numbers are larger than 3 years ago, when

sparkling wines sold the equivalent of 127 million

bottles worth £1.2 billion – without any restrictions

placed on hospitality as a result of Covid-19.

Miles Beale, Chief Executive of the Wine and

Spirit Trade Association said:

“2020 has been an incredibly difficult year, so it’s

great that we can end on a positive note that Cham-

pagne sales, after years of decline, are starting to

pick up.

“And why not? There is no better way to celebrate

than with a bottle of fizz and our numbers show that,

even with everything that has gone on this year,

many of us are still looking to celebrate or bring a

little extra sparkle with a bottle of bubbly. Many will

consider it a little luxury for a festive period when we

are having to celebrate at home.

“We know that British consumers are becoming

more and more adventurous when it comes to ex-

ploring the sparkling wine market, and it’s not just

Champagne they are turning to – growth in sales

of other sparkling wines, like Cava, Prosecco and

Crémant are seen in our numbers too. Plus, of

course, there are an increasing array of award-win-

ning English sparkling wines to see off 2020.

As we look to 2021, we hope to see the

government’s review of alcohol duty correct the in-

defensible. UK sparkling wine consumers pay more

tax on this tipple than any other alcoholic drink and

30% more than on still wine. Removing that would

be a new year’s resolution we could all cheer!”

Andrew Hawes, Chairman of Champagne

Agents Association and M.D of Mentzendorff

(agents for Bollinger Champagne) said:

“2020 ends on a high-note for Champagne, sales

which bounced back rapidly following the initial im-

pact of Covid in April, by the summer the market was

in growth and August saw record sales boosted by

staycations and a re-opened On-Trade.

Value has grown faster than volume with estab-

lished brands performing best, demonstrating the

role of Champagne as one of life’s accessible luxu-

ries. The performance of the category over the past

12 weeks in the Off-Trade has been little short of ex-

traordinary; indeed had the On-Trade in our Cities

not been forced to close again we would have seen

the decline in this sector reduced significantly.”

Simon Cairns, head of drinks at Co-op said:

“Champagne sales have been bubbling over this

year as shoppers have been choosing more premi-

um bottles of wine to make the most of more at-

home drinking occasions. Sales at Co-op of Cham-

pagne have doubled over this Christmas period as

food and drink plays a big part in making this time of

the year be as special as it can be.”
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