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Thanks to artificial intelligence: ALDI tests cashierless store
in Utrecht
Digitalization must support our core strategy and make purchasing
even easier for our customers

05.10.2021 - ALDI Nord is opening a new store con-

cept in the Netherlands in early 2022. There, the dis-

counter is testing under real conditions how artificial

intelligence (AI) can make shopping even easier for

customers.

Unternehmensgruppe ALDI Nord

ALDI store in Utrecht, Netherlands

Every day, ALDI North makes it easy for customers

to shop at ALDI stores. A focused assortment re-

duced to the essentials, clearly structured store con-

cepts and simple processes, which should lead to

fast procedures without long waiting times, especial-

ly at the checkout. In order to become even better in

this area, ALDI North is testing an alternative to clas-

sic checkout systems and is making targeted use of

the advantages of digitalisation and artificial intelli-

gence.

A new ALDI store in the city centre of Utrecht will

manage without a checkout from the beginning of

2022. All customers need to do is use the QR code

of a customer app to check in and out. Everything

else will be taken care of by sensors in the shelves

and the camera technology used in the store, which

records all shopping movements in the store and as-

signs them to the right customer. Finally, fast com-

munication with the customer app enables a com-

pletely contactless and automatic payment process

when leaving the store. The smart app solution of-

fers customers the ability to manage their shop-

ping histories, request necessary refunds or provide

feedback on their purchases. "Digitalization must

support our core strategy and make shopping even

easier for our customers," says Kashif Ansari, Chief

Strategy Officer at ALDI Einkauf SE & Co. oHG.

Gain insights on possible applications in the dis-

count store

The discounter is being supported at the test store in

Utrecht by the company Trigo. The technology com-

pany develops AI-supported infrastructure for retail

stores: "We are very proud to work with ALDI be-

cause the brand stands for innovation in food retail-
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ing. Thanks to the technology used in the store, cus-

tomers can shop conveniently while ALDI gets a bet-

ter overview when it comes to merchandise avail-

ability," explains Michael Gabay, Co-Founder and

CEO of Trigo.

The twelve-month test under real-life conditions in

one of the 500 or so ALDI stores in the Netherlands

is intended to show the extent to which the auto-

matic payment process simplifies processes for cus-

tomers and employees. On the other hand, impor-

tant findings are to be obtained on future possible

uses of the technology in the discount store. The

city centre location is ideal for testing the system

with a high customer frequency during the day. For

these reasons, more employees than usual will be

deployed in the new store in Utrecht, as many new

processes will be implemented. It goes without say-

ing that all data protection standards will be com-

plied with. For example, the intelligent technology

ensures that facial data is filtered out directly and not

processed.
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