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Rritual Superfoods Inc: Rritual Superfoods gets into Prime at
Amazon Store in the U.S.

15.10.2021 - Rritual Superfoods Inc. is pleased to

announce that the entire Rritual product line is now

available to all customers on the company's Amazon

Store, including Amazon Prime in the US.

Photo by <a href="https://unsplash.com/@chris-
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unsplash.com/s/photos/ama-

zon?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText">Unsplash</

a>

The launch of Rritual on the Amazon Store is an im-

portant milestone for the company, as more people

search for products on Amazon than anywhere else

in the world. Rritual's multi-stage, targeted launch

is primarily focused on meeting customers where

they are, and there is no storefront in the world that

can better support the achievement of this goal than

Amazon.

The company is working with Orca Pacific (Orca),

a full-service agency for Amazon, to optimize the

Rritual Amazon store and execute the company's

digital marketing strategy on the Amazon platform.

Rritual and Orca share a common mindset based on

the understanding that Amazon is one of the most

important retailers in the world with an exceptionally

broad audience for brand exposure, information and

sales.

Orca knows how to win on Amazon, maximize ev-

ery dollar invested, and use groundbreaking indus-

try analytics to connect the right consumers with our

brand and drive significant sales. All of this leads to

Amazon being at the center of our digital strategy,

said Peter Palarchio, director of marketing at Rritu-

al. We are working closely with Orca and Amazon to

implement a sophisticated growth strategy - one that

will not only maximize our sales through Amazon

channels, but also impact our overall digital sales ef-

forts.

On the back of daily sales growth and positive cus-

tomer response, Rritual is aggressively working to

increase its presence and sales growth in the Ama-

zon universe. In preparation for the crucial retail win-

dow between Thanksgiving in the U.S. and New

Year's Day, the company is in the final stages of de-
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velopment to execute Black Friday/Christmas and

New Year, New You sales campaigns. Under the

terms of the agreement, Orca will receive compen-

sation of US$5,500 per month plus two percent (2%)

commission on net referrals from Amazon.

A survey conducted by Feedvisor of more than

2,000 customers in the U.S. found that 89% of shop-

pers are more likely to buy from Amazon than from

another e-commerce site.

Rritual's product offerings are all USDA certified and

offer a caffeine-free option that can be mixed with

other beverages, or enjoyed alone. Rritual's propri-

etary Immune-Synergy Six Mushroom Blend is the

only functional health product on the market that

contains a daily prebiotic blend that nourishes a

healthy gut microbiome and provides balanced di-

gestion.
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